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Speakers
Robert Johnson

Anthony Frost

Strategic Consultant,
COI Communications

Head of Corporate Communications,
Santander

Robert is currently working with the Cabinet Office on employee engagement
in the Civil Service and the Learning and Skills Council on a campaign to
embed sustainable development across the organisation.

Prior to joining Abbey in November 2006, he was Head of PR for the UK
and Europe for Prudential and before that Head of Group Media Relations
at RBS.

Sonia Carter

Dominic Burch

Senior Manager –
Online Communications,
AXA UK

Head of Corporate Comms & New Media,
ASDA

Sonia Carter is responsible for the strategic direction of the electronic channels for employee communication, engagement and information management at AXA UK.

Dominic joined ASDA in 2002, initially as Food and Farming PR manager, but
more recently has headed up the corporate communications team with responsibility for developing Social Media.

Euan Semple

Simon Revell

Freelance Consultant/Former Director of
Knowledge Management at the BBC

Technical Team Leader and Project Manager,
Pfizer Global Research & Development

Whilst at the BBC, Euan pioneered the use of weblogs, wikis and online
forums to enable staff to work more collaboratively across the organisation.
He is now independent advisor on social computing.

In this role Simon has the remit to explore the potential for using Web 2.0
inspired technologies and approaches for internal use within the company.

Evangelos Kotsovinos

Eachan Fletcher

Vice President, Technology,
Morgan Stanley

CIO,
Sporting Index

Evangelos leads initiatives in the space of hosting, virtualisation, and cloud
computing. His focus is on improving the business value of global-scale
enterprise infrastructures.

Eachan manages all aspects of product development and technical operations to a multimillion pound budget, and develops corporate strategy as a
member of the board.

David Wilde

Kostas Tsatsaris

CIO, Westminster City Council

CTO and Director,
Strategy and Architecture, HM Revenue
& Customs

David is driving forward an exciting new IS strategy based on the principles
of customer centric service delivery, a zero infrastructure technology environment and transformational change.

Kostas has responsibility for IT Strategy, Technology Standards & Enterprise
Architecture. Leading a team of 50 Enterprise Business & Technical Architects.

Per Rombouts

Kenneth Verlage

Projectmanager Intranet & Social Media,
ING Group

CIO, DHL Express

Per is an experienced professional in using Social Media and technology
within commercial organizations, he knows his way around with the
opportunities and challenges.

www.enterprisesocialmedia.net

Using a bold mix of classic ingredients, business focus and new technology
Kenneth Verlage’s IT-department came out as a low cost and high quality
benchmark, delivering world class customer solutions.

www.cloudcomputingcongress.com

Programme
DAY 1: Enterprise Social Media (15th March 2010)
Future Enterprise Social Media will provide the ideal platform for employees to communicate, share information and discuss real issues
affecting their business. Dynamic staff communities integrated with internal resources, staff news, and external sources can provide a highly
interactive working environment for employees. This Enterprise Social Media event will examine the latest in Social Media programs within the
corporate infrastructure and how technology, data and people are coming together to shape the next generation workspace.

0800

Registration & Networking

0900

Chairman’s Introduction

0910

Speed Networking

0920

Opening Keynote: The State of the Enterprise Social Media Marketplace
SESSION 1: THE STATE OF THE ENTERPRISE SOCIAL MEDIA
MARKETPLACE

0950

The current role of Enterprise Social Media within businesses
• The rational for businesses to turn to internal Social Networking
• The business case for Enterprise 2.0 in an economic downturn
• Understanding models for success, encouragement, motivation and
a good working environment
Dion Hinchcliffe, Editor-in-Chief, Social Computing Magazine

1010

Social Media as an internal communication tool
• Can Social Media improve corporate internal communications?
• Measuring conversations and improving employee relations
• Why is it important to motivate the modern employee?

1030

1100

Panel: The pro’s and con’s of Enterprise Social Media
• The debate surrounding usage of Enterprise Social Media
software and tools to facilitate and foster new forms of employee
engagement and innovation
Robert Johnson, Strategic Consultant, COI Communications
Sonia Carter, Senior Manager – Online Communications,
AXA UK
Anthony Frost, Head of Corporate Commuications, Santander
Euan Semple, Freelance Consultant/Former Director of
Knowledge Management at the BBC

1450

From the Trough of Disillusionment to the Slope of Enlightenment A Journey with Enterprise 2.0
• Wiki’s, blogs, RSS – What factors contribute to a successful
implementation of these tools?
Simon Revell, Technical Team Leader and Project Manager, Pfizer
Global Research & Development

1510

Panel: Social Media as a sales & marketing platform
• Connecting & engaging your front line sales employees within
internal communities
• Monitoring sales and marketing conversations, and fostering team
approach and community engagement.
• How Enterprise networking is used to enhance client account
delivery?

1550

Afternoon Break & Exhibition
SESSION 4: MEASURING & ANALYSING INTERNAL COMMUNICATION
USAGE

1630

Maximising employee engagement – measuring adoption and business
value
• Defining key measurement metrics for your internal community, and
software solutions
• Measurement and analysis tools in internal communication usage –
custom reporting and analytics

1650

Measuring conversations – how to keep track of what you customers
think
• Difference in measuring quantity and quality, how to listen to your
customers in the Social Media sphere
• Should it be governed and controlled through state of the art
software, dedicated staff, or a combination?
• An overview of the software available for measuring, and how it can
help you convert conversations into opportunities for marketing and
new business.

Morning Break & Exhibition
SESSION 2: ALIGNING COMMUNITY STRATEGY WITH BUSINESS
OBJECTIVES

1140

Building and implementing a successful Enterprise Social Media
strategy
• How to drive the Social Media conversations in your internal
business community?
• Exploring broader Social Media conversations as part of your Social
Media strategy
• Building strategies to allow for growth in your companies community
– social aggregation and analytics
Dominic Burch, Head of Corporate Comms & New Media, ASDA

1710

Panel: The integration of social business software with Social Media
feedback to building your business and brand
• Examining how your Enterprise Social Media strategy and internal
communications can interlink with your external Social Media
strategy
• Gathering and fostering innovation through delivering external
feedback into your service and product developments.
Per Rombouts, Projectmanager Intranet & Social Media,
ING Group

1200

Using Enterprise Social Media for employee engagement and efficiency
• New communication platforms, productivity tools and technologies
• Understanding the right tools and techniques for your business
• Real time interweb of intelligence and connected services
• The dangers of brining Social Media into a work environment?

1745

Summary & Close

1220

Panel: The business case: Justifying investment in your community
project
• Understanding the resources required and lessons learned to make
business Social Media software work within your organisation
• Justifying investment in your community project – defining key
innovation and internal marketing goals
• Custom integrations versus standardised approaches

1300

Lunch, Networking & Exhibition
SESSION 3: SOCIAL SOFTWARE & TOOLS IN THE WORKPLACE

1430

Understanding Social Media tools and their role in delivering next
generation IT goals
• Building user interaction platforms to encourage knowledge sharing
and team collaboration

Book now at www.enterprisesocialmedia.net

Programme
DAY 2: Cloud Computing Congress (16th March 2010)
The fundamentals of Cloud Computing are already well documented; improved efficiency, increased economies of scale, more flexibility and
access to power hosted technologies. Moving on from the Enterprise Social Media day, the Cloud Computing Congress examines the next
phase in community building and how cloud based solutions can assist these developments. It’s an event designed for CIOs and IT managers
to understand the latest state of Cloud Computing, the technical challenges, security, accountability and interoperability issues, and where
this technology is heading in the future.

0800

Registration & Networking

0900

Chairman’s Introduction

0910

Speed Networking

0920

Opening Keynote:
SESSION 1: EXAMINING THE STATE OF CLOUD COMPUTING

0950

Cloud Computing 101
• Examining the current state of the worldwide Cloud Computing
market today?
• How far has the market come so far, and what does the short term
future hold for its popularity and availability?
• Examining the success and failures of the early cloud adopters
• Are there legal issues which need to be addressed and researched
before investing in software or services?

1010

A practical guide on Cloud Computing for your business
• How can your business benefit from Cloud Computing?
• What information should be stored in the cloud?
• Understanding the cloud value proposition
Evangelos Kotsovinos, Vice President, Technology, Morgan
Stanley

1030

Panel: The economic imperative of Cloud Computing
• Allowing your business to re-focus energies on key business issues
as opposed to maintaining infrastructure
• Is cost saving the only driving force of Cloud Computing? What’s the
ROI from Cloud Computing?
• The relevancy of different models delivered during overlapping
technical requirements

1100

Morning Break & Exhibition

1420

The key risk areas in Cloud Computing
• Making cloud based applications secure – key ways to fight cloud
security issues
• The need for more sophisticated tools to monitor and control cloud
usage and application movement
	Adrian Steel, Head of Infrastructure Management, Royal Mail

1440

A new era of accountability in Cloud Computing
• Recovering lost data; have vendors make the right technical
investments?
• Backup systems and uptime guarantees – their importance?
• Are we asking the right questions about accountability? Who is
responsible?
Richard Ellis, Manager, UK & Ireland, Iron Mountain Digital

1500

Panel: Examining the latest in best practice for security in Cloud
Computing
• Is Cloud Computing more secure than current solutions? How do we
quantify the security metric?
• Portability and interoperability of solutions?
• What are the criticisms and disadvantages of Cloud Computing
security?
• Potential pitfalls to know and avoid when looking to utilise Cloud
Computing services.
• What issues can arise with process, data responsibility,
transportability etc?
Andrew Charlesworth, Director, Centre for IT and Law, University
of Bristol

1550

Afternoon Break & Exhibition
SESSION 4: CLOUD COMPUTING – THE FUTURE POTENTIAL

1630

Getting it right – why is Cloud Computing fundamentally changing the
way businesses work
• What does Cloud Computing mean from a business perspective?
• Cloud Computing – why the change is inevitable and necessary.
Kenneth Verlage, CIO, DHL Express Nordic

1650

Case study: Predicting future rates of growth for the industry

1710

Panel: Where are we heading – The future cloud debate
• What are the predictions for future market trends?
• Where exactly are we heading in online supported services, and is
now the time to get on board, or is it wiser to wait?
Dr Bill Ashraf, Director of Technology Enhanced Learning,
University of Sussex
Adrian Davey, Head of IT, Tube Lines

1745

Summary & Close

SESSION 2: BUILDING AND MANAGING APPLICATIONS IN THE CLOUD
1140

1200

Improving Shared Services within Government; G-Cloud Project case
study
• The challenges of delivering a private government cloud computing
infrastructure
• The importance of cross government data centre strategy
• Enabling standardization and simplification of desktops using open
source
Martin Bellamy, Director, Office of the Government CIO & SIRO
Testing the water with Cloud Computing Solutions
• Using Cloud Computing in a development environment
• How Cloud Computing can deliver high performance with low latency
network requirements
Eachan Fletcher, CIO, Sporting Index

1220

Panel: Deploying Cloud Computing in the public sector
• Building cloud infrastructures and applications to suit government
organisations
David Wilde, CIO, Westminster City Council
Kostas Tsatsaris, CTO and Director, Strategy and Architecture,
HM Revenue & Customs
Paul James, CIO, Dstl
Henri Reibolt, CIO, Greenwich Council

1300

Lunch, Networking & Exhibition
SESSION 3: SECURITY, TESTING AND MANAGEMENT OF CLOUD
INFRASTRUCTURES

Book now at www.cloudcomputingcongress.com

Registration
If you would like to register for this event please complete the form below and fax back to +44 (0) 117 946 8871
or register online at www.cloudcomputingcongress.com

Delegate 2

Delegate
Title

(Mr/Mrs/Ms/Miss/Dr)

Title

First Name

Firstname

Surname

Surname

Position

Job Title

Company

Email
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Title
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Reservation 				
Price		
							
Gold Pass All Conferences, 15-16 Mar 2010
All Days, All Conferences Gold Pass

Early Booking
Discount 25%*

(Mr/Mrs/Ms/Miss/Dr)

(Mr/Mrs/Ms/Miss/Dr)

Payment
Please send me a VAT invoice.
Our purchase order no. is

£1350.00

£1015.00

Day 1 Pass

£495.00

£370.00

I enclose a cheque for

Day 2 Conference Pass

£495.00

£370.00

Payable to Six Degrees Events Ltd

Both Days Conference Pass

£850.00

£638.00

Please charge my

£495.00

£370.00

£495.00

£370.00

Social Media World Forum, 15-16 Mar 2010

Mobile Social Media, 15 Mar 2010
Day 1 Pass

Visa / Mastercard / Maestro / Amex

Enterprise Social Media, 15 Mar 2010
Day 1 Pass

£495.00

£370.00

£495.00

£370.00

£			

Card Number				

Expiry Date		
Security No.

Social TV Forum, 16th Mar 2010
Day 1 Pass

The sum of

Issue Date

Cloud Computing Congress, 16 Mar 2010
Day 1 Pass

£			

Cardholders Name

Ecademy, Social Media for Small Business
Workshop, 16 Mar 2010
Ecademy Workshop Pass

£199.00

Cardholders Registered Address

Conference Documentation
Social Media World Forum

£250.00

Mobile Social Media

£125.00

Postcode

Enterprise Social Media

£125.00

Signature

Social TV Forum

£125.00

ALL Conferences

£350.00

Date

Total
Delegate Terms and Conditions
1. 	In respect of any conference we reserve the right to vary the content, timetable, location or speakers, or to cancel the event. In such circumstances we accept no liability for the variation or cancellation, but in the event
of a cancellation only we will refund the registration fee (+VAT).
2. 	If you cancel your booking the full fee (+VAT) will be payable unless a written notice of cancellation is received by us at least 30 working days prior to the event, in which case the fee will be refunded, less an
administration charge of £150 (+VAT) per place cancelled. A substitute delegate may attend at no extra cost provided you give us written notice of this.
3. 	Payment is due with submission of your booking form. No admittance will be allowed to the conference if full payment has not been received.
4. 	Spaces may be limited and therefore submission of your booking form and payment does not guarantee you a place. The despatch by us, whether by email or letter, of written confirmation of your booking will
constitute a legally binding contract.
5.	You are not, without our permission allowed to reproduce any part of the conference materials or make audio or visual recordings at the conference.
6. 	To the fullest extend permitted by law neither Six Degrees Events Limited nor its employees or speakers will be liable by reason of breach of contract, negligence or otherwise for any loss or consequential loss
(including but not limited to loss of profits or anticipated profits, damage to reputation or goodwill, loss of business or contracts or damages, costs or expenses incurred by any third party) caused by any person acting
or omitting to act in reliance upon any material or presentation given at or in connection with the conference or, except to the extent that any such loss does not exceed the fee for the event, arising from or connected
with any error or omission in the material or presentation given at or in connection with the event.
7.	We accept no liability for damage to or loss of personal belongings at the conference venue.
8.	We reserve the right to refuse entry or eject people from the conference.
9.	You details will be dealt with in accordance with the Data Protection Act 1998, and we will only use your personal details for the purposes of the conference and to send you any further information about future
conferences that we think maybe of interest to you.

