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first direct undertook research with 2,095 adults between 16-18 September 2009.  This survey was carried out by YouGov plc among GB adults aged 18+.  Data is weighted to be representative of the GB population.

Percent of Brits using the main social media websites regularly (once per month)

18-24 year olds              95 per cent

25-34 year olds              86 per cent

35- 44 year olds             73 per cent

45- 54 year olds             65 per cent

55 +                                42 per cent

Forrester Technographics survey, 2007 versus first direct survey, 2009 

	
	2007 (Technographics survey)
	2009 (first direct survey)

	Read blogs
	10%
	17%

	Comment on blogs
	4%
	8%

	Write a blog
	3%
	3%

	Watch user-generated video
	17%
	39%

	Upload user-generated video
	4%
	2%

	Listen to podcasts
	7%
	9%

	Visit social networking sites
	21%
	45%

	Read ratings and reviews
	20%
	40%

	Post ratings and reviews
	5%
	10%


Companies that are viewed as being most open and honest

1. Google               37 per cent

2. Amazon              35 per cent

3. Marks and Spencer 34 per cent

4. Co-op                33 per cent

5. BBC                    32 per cent

6. Tesco                 25 per cent

7. Apple                 18 per cent

8. Innocent             17 per cent

9. Sky                    17 per cent

10. Dell                 15 per cent

11.HSBC                 12 per cent

12. Natwest            11 per cent

13. Lloyds               10 per cent

14. first direct          8 per cent

15. Northern Rock     6 per cent













